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INSIDE THE TUSCAN PARADISE OF  
FERRUCCIO FERRAGAMO 

WHERE HISTORY, FAMILY AND 
WINE COME TOGETHER

IL BORRO

N
estled in the breathtaking Tuscan 

hillsides of Arezzo, with Sienna 

and Florence in close proximity, lies  

Il Borro, a hidden luxury vacation gem.  

Il Borro, part of the Relais & Châteaux global 

group of gourmet restaurants and luxury 

hotels, is a 700-hectare estate of unspoilt 

nature, comprised of extravagant suites 

and villas ideal for solo or group travellers. 

From the single suites of Il Borro’s authentic 

Medieval Village to the stunning, exclusive 

villas made for families and larger groups, each 

variation of accommodation carries with it the 

rustic charm of Tuscany.  

There is a haven designed for every different type of traveller on 

this immense historic property.  It is home to the perfectly restored, 

1000-year-old medieval village, the heart of the luxury hotel, which 

includes thirty-eight exclusive suites furnished with chic simplicity 

and modern amenities that make your stay comfortable and 

unforgettable.  This allows guests the true village-town experience 

where they can visit the piazza, stroll the charming streets, and 

shop the workshops of local artisans. One can also choose from 

the Aie del Borro, which are historical rural buildings transformed 

into 18 exclusives rooms and suites, all maintaining the signature 

architectural elements of the period, such as the solid, rectangular 

shape, the loggia, or arched porch on the ground floor, the ballatoio, 

or enclosed balcony on the first floor and a colombaia, or dove’s nest 

shelter on the roof. Surrounded by mulberry trees, lavender bushes 

and wild roses, they are located near all the resort’s main amenities, 

including the golf course, horseback riding stable, and the tennis 

courts. The guests can also enjoy an outdoor pool where they can 

relax and savour the delicacies of Il Borro’s VinCafé.

Il Borro also offers luxurious villas: among them are Villa Casetta, 

with a modern style, situated among Merlot gardens, and  

Dimora Storica, the elegant and historical, very exclusive villa.  

In addition to its five-star Relais & Châteaux accommodations,  

Il Borro also offers 5 charming farmhouses for the ultimate rustic 

Tuscan experience. Here your stay will be one of total wellbeing 

and relaxation in the lush green surroundings. The property also 

produces solar energy, transforming the estate into a negative carbon 

footprint property.

A
s it may be unknown to many, Ferruccio Ferragamo, 

son of the late legendary Salvatore Ferragamo, is 

in fact the owner of this remarkable estate. Before 

acquiring ownership, dating back to the 1200s, Il Borro 

was the object of many disputes between noble families 

and surrounding empires. The estate’s event-filled history 

began in the 16th century with Alessandro del Borro, the 

true “father” of Il Borro, and would go on to include some 

of Europe’s noblest families – the Medici Tornaquinici of 

Florence, the Torriani of Milan, and finally, from 1904, the 

Savoy dynasty. In the mid-fifties the property was handed 

down to Duke Amedeo of Savoy-Aosta, and in 1993 the  

Duke sold the entire property to Ferruccio Ferragamo.  

Ferruccio, who fell in love with the estate back in 1985, likes 

to say it was “an enduring act of faith.”  

missing approval

52 53



T
he Ferragamo fashion empire was founded by 

the late Salvatore Ferragamo and his late wife  

Wanda Miletti Ferragamo, who passed away just last 

year at ninety-six years of age.  In the late 1920s, Ferragamo was  

known as the “shoemaker to the stars,” as he began crafting 

beautiful shoes for some of the most famous names in Hollywood 

like like Eva Perron, Marilyn Monroe, and Audrey Hepburn.  

Il Borro is also home to a beautiful vineyard and cantina where some 

of the earliest Chianti experiments were held, and where wine is still 

produced today with great passion and dedication. It is Ferruccio’s 

son, Salvatore, named after his late grandfather, who specializes in 

the wine part of the business. All Il Borro wines are produced and 

have been organically certified since 2015 with a unique concept 

called Terroir. This process involves matching the different grapes 

with different types of soil on the estate. The family also takes pride 

in their two farm-to-table restaurants where they use their own 

organically produced products such as olive oil, vegetables, and eggs.

We had the great honour of meeting Salvatore Ferragamo Jr. this 

past summer at Montreal’s Pizzeria Moretti, where restaurant 

owners Gianni Caruso, Pasquale Ruffolo, Giorgio Damiani, and 

Chef Alessio Giofre, opened their doors for an evening of good 

food, great people and some of the best wines. The evening was 

hosted by Vinitor Wines & Spirits owners, Marco Romanelli and  

Roberto Cardillo, to share some of their most precious imports, one 

of them being Il Borro. Salvatore Jr.  attended to promote one of his 

family’s gems, their estate Il Borro wines.  The first vintage wine was 

the Toscana label born in 1999. Mr. Ferragamo loves all his wines, 

but if he absolutely had to pick a favorite, it would be the Il Borro 

Toscana label. He feels very fortunate to have been able to transform 

this beautiful property into something he can share with people 

globally, from the five-star hotel to the wines that make their way 

around the world, telling the story of this magical place.

The designer was born in Bonito, near Avellino, Naples and learned his trade as a 

young boy. In 1914 he set off to the United States to learn more about his passion 

and eventually started creating shoes for the stars. After spending thirteen years in 

California, he returned to Italy in 1927, settling in Florence, where he founded the 

company making bespoke footwear. On a trip back to his hometown, he met and fell 

in love with the mayor’s daughter, Wanda. The couple were married three months 

later, and had six children together, the second oldest being Ferruccio.  In 1960, 

Ferragamo sadly passed away and left his wife a widow when she was just thirty-eight 

years old.  In an era when women were expected just to maintain the household and 

take care of their children, the late, great Wanda did that and so much more.

Salvatore and his family take great pride in all they have accomplished 

together. To this day, they continue to spend weekends together at 

their house on the property and enjoy it in all its beauty. When we 

asked Salvatore what his late grandmother has instilled in him, he 

says, “Hard work, to never give up, and that family is everything.” 

It is evident that the family plays an integral role in the growth of 

the company. Salvatore works closely with his father Ferruccio and 

sister Vittoria. He values the strong relationship he has with them 

and thanks his grandmother for building a solid foundation within 

the entire family. He says he would like to pass onto his children, 

his grandmother’s principals of working hard, perseverance, being 

respectful, and never losing your passion. 

As you can see, Il Borro is so much more than a location; it is a 

symbol of that passion and dedication planted by Wanda many 

years ago and most importantly, a symbol of family. Each bottle of 

wine represents the hard work and pride the family takes in all that 

they do. When we asked Salvatore the plans for ll Borro estate and 

winery, he tells us that he envisions “a slow and steady expansion 

without ever comprising quality.” Together we raise our glasses to 

that - Salute!

THE BIRTH OF THE  
FERRAGAMO BRAND

“In those early days I felt like I had the energy of a 

lion,” Mrs. Ferragamo told People magazine in 1983. 

“Everyone was surprised, but I realized it was no 

use to be alone crying about my destiny. I wanted to 

keep alive all the efforts my husband made.”  Mrs. 

Ferragamo carried through her husband’s wishes of 

expanding the line to carry handbags, accessories, 

and eventually a full clothing collection.  Under her 

leadership, first as president and later as head of the 

board of directors, she transformed the name into a 

global brand, insisting that the fashion house maintain 

her late husband’s full name: Salvatore Ferragamo. It 

is thanks to this great matriarch and the hard work of 

the Ferragamo family, that the fashion brand is the 

beautiful gem that it is today.
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W W W. A DZO N CA R Z .C O M

E V E R Y T H I N G  I S  P O S S I B L E

ADZONCARZ, THE BRAND AND 
MARKETING STRATEGISTS DEDICATED 
TO HELPING YOU GROW YOUR 
PROFESSIONAL BRANDS.

We create eye-catching and trendy 
methods for the exposure of your 
company and products. Place your  
logo on one of our exotic vehicles,  
either a Ferrari or Lamborghini, and  
then together we place the cars 
strategically at locations, events,  
and parties, giving your brand the 
ultimate exposure.

We pride ourselves in outstanding 
customer service along with high tech 
marketing techniques and insight,  
which allow our clients to make the  
best decisions for their company.

- Egidio Zenga (Eddy)
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