
PLEASE WALK ME ALONG THE PATH 
THAT LED TO YOUR CURRENT POSITION 
AT BROCCOLINI.

I started with the company in 1982. Before that, I had worked for 

my father’s company as a summer job. The whole family worked 

on the sites to make some extra money for school. I graduated in 

1978 with a BA in Commerce, majoring in Finance. I went to work 

for other companies, like Manulife, but I always wanted to work for 

my father’s company. That was the goal. And so, I joined the family 

business in 1982.

WHAT DOES BEING PART OF THE 
SECOND GENERATION HELMING THE 
COMPANY MEAN TO YOU?

A: It represents continuity for the family business. To build a successful 

family business, everyone needs to get along. We understand that 

and we work as a team.

JOSEPH BROCCOLINI

HOW DO YOU FEEL WORKING 
ALONGSIDE THE THIRD GENERATION? 
WHAT DO YOU TEACH THEM? 
They’re still learning. They’re very eager. They’re like sponges. The 

more you feed them the more they absorb. It’s a real pleasure to see 

them grow. Anthony has been in the company quite a few years and 

has done an amazing job. The third generation consists of Anthony, 

Michael, Teresa, Sarah and Adriano. They have tremendous respect 

for other people and for the company. They don’t have a sense of 

entitlement from the family name. They lead by example. They work 

harder, come in earlier and stay later. In terms of what they teach us: 

they’re better with new technology.

TELL ME ABOUT BROCCOLINI’S 
ENTRANCE INTO THE RETAIL MARKET. 
WHY WAS IT AN IMPORTANT STEP  
FOR THE COMPANY?
When I started, we were doing more public tender projects. There 

was a lot of competition and little money to be made. We decided 

to go into private tender and started with industrial companies and 

some retailers. The retailers really helped launch our brand. We have 

built over 40 Canadian Tire stores as well as Provigos, Loblaws, Wal-

marts and Targets. When multi-nationals give you work, you need 

to perform well, build your brand and ensure that they keep coming 

back. Today we are doing less retail and more development projects.

WHAT DOES THE BROCCOLINI BRAND 
REPRESENT TO CLIENTS? TO YOU?
Our company name is our family name so it’s important that it never 

gets tainted. We do not want a client to worry about reputational 

risk when they come to us.  On our end, we only do business with 

companies whose reputations match ours.

I’VE SEEN BROCCOLINI PROUDLY 
SPONSOR THEATRE IN MONTREAL. 
WHAT OTHER CAUSES OR EVENTS  
ARE IMPORTANT TO THE COMPANY?
We like to sponsor everything that has to do with community. It gives 

us visibility, but more than that we’re giving back to a community 

that has given so much to us. I was on the board of the Lakeshore 

Hospital Foundation. Currently, I am the Treasurer of the FCCI 

and Co-President of the Montreal Children’s Hospital Foundation. 

These are worthwhile causes and we need to support them.

HOW DID THE SAPUTO STADIUM 
PROJECT COME TO BE?
We’ve known the Saputo family for quite some time. We collaborated 

on some projects with them and this was a continuation of them 

trusting our reputation and our work. Business is about relationships. 

You don’t build 40 Canadian Tire stores unless there’s a good 

relationship there. We pride ourselves on those relationships.

WHAT DOES LIVING WELL  
MEAN TO YOU?
Living a healthy lifestyle, appreciating life, travelling, enjoying good 

food, good wine and giving back. And family, of course. Family get-

togethers are very important for us after 70 years in business together.

BY SARA BIANCHINI

LEAVING A SIGNATURE ON MONTREAL’S SKYLINE
BROCCOLINI

B
roccolini has been a player in Montreal’s 

construction game since 1949 when  

Donato Broccolini built his first single-family 

home. The company was founded on the traditional 

immigrant values of integrity, honesty and perseverance. 

I had the privilege of sitting down with representatives 

of the second and third generations who are running the 

family business: Joseph and Anthony Broccolini.
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PLEASE WALK ME ALONG THE PATH 
THAT LED TO YOUR CURRENT POSITION 
AT BROCCOLINI.

I definitely had to climb the ladder from the bottom up. I started 

working on the Broccolini construction sites when I was 15. I was 

a labourer: pushing brooms, picking up garbage, pouring concrete. 

Then I graduated to carpentry and then to assistant site supervisor. 

I went to Vanier College and obtained a degree in architectural 

technology, but my real schooling was on the job. You can’t put a 

value on that kind of learning.

WHAT DOES BEING PART OF THE THIRD 
GENERATION HELMING THE COMPANY 
MEAN TO YOU?

There is a great sense of responsibility and pride. As a family and 

as a business we are extremely fortunate that my grandfather, my 

father and my uncles laid an incredible foundation for us. We are 

here thanks to their hard work and we don’t take that for granted. 

The company is celebrating 70 years in business this year and our 

reputation is everything. They say you’re only as good as your last 

client, so we keep raising the bar. We (the third generation) have an 

appetite to learn and grow.

L’AVENUE IS A 50-STORY CONDO TOWER 
IN MONTREAL’S DOWNTOWN CORE. 
HOW DID THAT PROJECT COME ABOUT? 
HAS IT MET YOUR EXPECTATIONS?

Speaking of learning and growing, that’s what L’Avenue was for our 

business. It was the next step in our growth. We had done projects 

in the downtown core of Ottawa and this was our first foray into 

Montreal’s downtown market. L’Avenue was an ambitious project. 

We wanted to make our mark on the city’s skyline. In real estate, 

you often hear the credo “location, location, location”.  For us as 

builders we match that with “timing, timing, timing.” L’Avenue had 

both the right location and the right time. It was an enormously 

successful project.

WHAT UPCOMING PROJECT(S) ARE YOU 
MOST EXCITED ABOUT?

There is a sequel to L’Avenue in the works. It’s called Victoria sur 

le Parc and the location is on St-Jacques right across from Square 

Victoria. It is the perfect intersection between the financial sector 

and the old port. The project is a 58-story mixed-use tower with 

condos and office space beside a 1-acre park. On the same site we 

will be building a new tower for the National Bank of Canada’s 

offices. We’re going even higher than L’Avenue. It’s really exciting.

WHAT DOES THE COMPANY CULTURE 
LOOK LIKE FOR EMPLOYEES  
AT BROCCOLINI?

Employees become part of an extended family They share our pride 

in what we do and they appreciate the traditional culture. Our biggest 

strength as a company is our human resources, the people who come 

to work every day and give us 100% of their strengths and talents.

WHAT DOES LIVING WELL MEAN  
TO YOU?

There’s a quote I like that says, “Do meaningful things with people 

you love.” It’s important to come together with like-minded people 

who share your passion. I think life is all about achieving balance 

and staying healthy. And of course, being Italian, living well includes 

family and food well!

ANTHONY BROCCOLINI
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